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1) What are your plans for bringing BRAD and its mission to the annual ACNP 

conference in Orlando?  

 

Dr. France: We are very excited for the opportunity to bring BRAD to the 2019 ACNP 

Annual Meeting. BRAD is an international outreach program led by the advocacy group 

Americans for Medical Progress. Its goal is to increase public awareness about the role of 

animals in biomedical research and the resulting medical advancements that benefit both 

humans and animals. BRAD is officially celebrated annually on the third Thursday in 

April. It seeks to highlight the tremendous importance of animal studies and the 

commitment of research organizations to providing excellent animal care. It was also 

designed to build a community of research advocates and highlight careers in biomedical 

research and laboratory animal care and medicine. 



 

Dr. Serafine: I am especially excited about representing BRAD initiatives at the ACNP 

meeting. As someone engaged in neuroscience and pharmacology research, I have had an 

excellent experience with using BRAD initiatives as a platform to discuss my own research 

with the community and my peers. Our field in particular has benefitted from animal 

research across multiple themes (addiction research, pharmacotherapeutic development, 

understanding sex differences with regard to medication effectiveness) making the ACNP 

community a great place to celebrate BRAD. 

Dr. France: At the 2019 ACNP meeting in Orlando, we will have a BRAD table, similar 

to last year, where attendees can learn about the program and the many ways to participate 

in BRAD initiatives at their home institutions.  Attendees can also check out the 

educational materials and giveaway items that are included in BRAD events. There will be 

a banner for attendees to sign pledging their support for the humane involvement of animals 

in biomedical research. We will also have a BRAD poster during each poster session during 

which the ACNP attendees can interact with us to learn more about the benefits of BRAD 

for their institution, their field, and the community.  

 

Dr. France: A recent survey of the ACNP community, created by our outgoing BRAD 

Fellow Dr. Stephanie Maddox demonstrated that many attendees feel unprepared to 

communicate on social media or with local media outlets about science and research 

involving animals. New this year, we are offering an “ACNP BRAD Toolkit” for those 

who sign up to host a BRAD event at their institution. This toolkit will include 

neuroscience and pharmacology specific talking points along with template social media 

posts, which can be easily customized for individual researchers, topics, or animal species.  

 

Dr. Serafine: We will also work with participants to tailor their BRAD event for specific 

audiences, from the general public (social media or news outlet interviews) to younger 

audiences, such as middle or high school students. We want to offer the ACNP community 

advice on how to communicate with various audiences about the critical role that animals 

play in biomedical research. This skill can be especially helpful when applying for funding, 

communicating research to the general public, as well as when recruiting future trainees.  

  

2) How could an attendee interested in BRAD, or in animal research advocacy more 

broadly, interact with you?  

 

Dr. France: ACNP attendees should stop by the table or the poster during the meeting. 

We are happy to talk one-on-one with participants about how the BRAD initiatives can 

improve community relations, foster a great environment between animal care staff and 

investigators, and help increase awareness about careers in neuropsychopharmacology. We 

can also be reached via email at brad@amprogress.org. 

 

mailto:brad@amprogress.org


Dr. Serafine: Additionally, we are hosting a raffle this year with several fantastic prizes. 

Attendees will be entered by tweeting using our hashtag #BRADatACNP2019. We hope 

to see more ACNP attendees bringing the BRAD mission to their social media accounts. 

Raffle entries will begin at noon on Sunday December 8th and continue through Tuesday 

December 10th at 5pm. Raffle winners will be announced Wednesday morning so winners 

can collect their prizes before heading to the airport. To enter, your twitter account must 

be public so we can view your posts. Be sure to also tag the BRAD twitter account 

(@AMP_BRAD)!  

  

3) What subgroups of the ACNP community are you hoping to interact with the most?  

 

Dr. France: Last year, the BRAD table at ACNP was very well attended, and we saw an 

incredible number of ACNP participants bring BRAD to their home institutions.  

 

Dr. Serafine: For 2019, we hope to reach even more ACNP attendees than last year, and 

we are especially hopeful that we can interact with the junior attendees and travel awardees. 

While ACNP attendees from various disciplines and career stages can benefit from BRAD 

participation, early career investigators can see some of the biggest benefits right away. 

For example, sharing BRAD event photos and discussing BRAD on social media can help 

junior investigators generate more content and visibility. This kind of social media 

presence can increase name recognition, and in turn, provide an opportunity for new 

investigators to establish a national reputation and increase recruitment of future trainees. 

I’ve personally experienced an increase in contact from prospective trainees since 

discussing BRAD initiatives on my own social media sites. It’s also a great way to 

demonstrate engagement with an ACNP-related activity outside of attending the annual 

meeting each year.   

 

Dr. Serafine: Another reason we think BRAD is especially beneficial to the early career 

investigators is that it can help provide a community or service experience for individuals. 

When applying for jobs, scientists are often evaluated on their ability to engage in service 

or community outreach. BRAD is a perfect opportunity to gain this type of experience and 

can be easily implemented in a variety of institutions and settings. More established 

investigators can pass this opportunity on to their trainees by having them assist with 

BRAD planning. Lastly, BRAD is not just for those performing animal research, and we 

hope to engage with ACNP attendees who do not currently use animals in their research at 

the 2019 meeting. Educating and informing the community on the necessity of animals in 

research also helps increase support for science. 

 

4) What new information and resources about BRAD do you hope ACNP attendees will 

take home with them from the meeting?  

 



Dr. Serafine: We hope that ACNP attendees will see that participating in BRAD is a 

fantastic platform to educate our communities about animal research. Additionally, it can 

be a wonderful way to recruit new trainees, expand your national reputation via social 

media, engage with the public, increase public support for science and science funding, 

and gain service or outreach experience. We are excited to roll out our “ACNP BRAD 

toolkit” this year, and we hope to get feedback from this community about other ways to 

help ACNP participants bring BRAD to more institutions around the world. 

 

 

 

 


